25% OF CANADIANS USE Al TO SHOP

FOR HHLD GOODS

57% of Canadians Plan to Use it in the Near Future
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Canadians are Using Al for Real Shopping Tasks
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Key Takeaways

Al is now embedded in everyday shopping
Shoppers trust Al guidance
Practical usage is already widespread

Younger shoppers are leading the shift

Brands will need to show up where shoppers
are asking questions

What Brands Should Do

@ Audit how your brand shows up in Al

Test common shopper prompts and
understand

Support strong, consistent product reviews

Verified, recent consumer feedback helps build
trust across platforms

Tighten product and retail content

Make sure product info, claims, and availability are
accurate and complete everywhere shoppers look

Create helpful “answer-driven” content

Focus on practical questions consumers ask
during discovery and evaluation

@ Keep a pulse on younger shoppers

Gen Z and Millennials are setting the new
baseline for shopping behaviour




