PROTEIN IS ESSENTIAL FOR CANADIANS g
AND DEMAND IS RISING CADDLE

More than half of Canadians consider protein essential.

Protein Has Become A Priority
Purchase Frequency vs Past 12 Months
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Protein Products When Shopping
Key Takeaways

sl Protein has become a priority and is no longer a niche.

Millennials ) )
Shoppers are consciously buying more vs. last year.
Seeking protein at shelf is now habitual for many.
On-pack clarity and credible guidance drive choice.

Gen Z/Millennials are leading - signalling the future of
demand.

Always Often Sometimes Rarely Never

Most Trusted Information Sources about Protein
Make protein benefits obvious
Use clear claims (grams, satiety, energy) on pack
>
<R@> <-> and product pages.

Tighten information everywhere

Action Items

45% 38% 6% 5% _ Ve _
Product Health professionals Social media Al tools ACCUI’ate, ConSIStent prOteln Informatlon across
packaging/labels  (e.g. doctors/dietitians) influencers (e, ChatGPT/ Gemini) retailer listings and official product detail pages.
@B @ Lean into convenient formats
Ready-to-eat, bars, RTDs to match on-the-go
routines.
10% 21% 10% 13%
Websites / blogs Friends / family Retailers / brands Other

Add credible cues

Certifications/health-professional guidance
where appropriate.

CADDLE IS YOUR

JARVIS FOR INSIGHTS. Target rising cohorts

CONTACT US TODAY! Tailor messaging to Gen Z/Millennial wellness and
Source: Caddle Inc. - November 2025 energy needs.




